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CAMPAIGN OBJECTIVES 
Raise awareness of the EU theme years in •	
the publicity 
Promotion of the activities around the •	
theme years

MEDIA CONSULTA SERVICES
Development of an integrated communica-•	
tion campaign in all 27 EU Member States
Continuous press and media work on Euro-•	
pean level (on- and offline)

IMPLEMENTATION
Strong cooperation with the civil society to •	
reach the target group directly 
Cooperation with international media•	
Organization of a photo competition for •	
professional and amateur photographer 
incl. press work and organization of events
Pan-European and national event manage-•	
ment by MC Network
Press section with press releases, photos •	
and videos
Organization of a press conference with •	
the EU Commissioner for Education and 
Culture Ján Figeľ

RESULTS
High media presence: Achievement of •	
around 2,000 clippings since December 
2008 in all European countries
Announcement of the objectives of the  •	
European years in all age groups, especially 
among young people
Positioning of the European Commission •	
as a moving power for creativity and 	•	
innovation
Establishment of an European-wide com-•	
munication platform for the civil society, 
media and the general public

As we are refl ecting about our 
strategic choices for a new 
decade, about how to tackle 
the many great challenges 
ahead, the EU has decided to 
make 2009 the European Year 
of Creativity and Innovation. 
Both creativity and the capacity 
to innovate are key human 
qualities – they are inherent to 

all of us, and we make use of them in many situations and 
places, whether knowingly or not. We may, however, not be 
aware of our full potential or have not tapped it in the best 
possible way just yet.
There are two important angles to creativity. As a value in 
its own right, creativity enables cultural innovation. We are 
well aware of Europe’s great diversity. It is both reason for 
and result of our creative potential. Let us therefore make 
sure that we give this creativity the room it needs to unfold, 
in all its forms, artistic, technical or other, and in all learning 
settings, in schools and universities and at workplaces.
Creativity and innovation also have a more utilitarian side to 
them; they have long been at the heart of Europe’s success, 
its economic and social development. Europe’s prosperity is 
built on a constant drive to be creative and to innovate. The 
best example for this may be the European Union itself: a 
project created more than 50 years ago without precedent, 
a project that – just like us Europeans – is at its strongest 
when it uses its capacity to innovate.
We have to keep this in mind today, when we face a new stage 
of tense world competition. Creative skills and innovative 
approaches will very often make the diff erence in tackling 
these challenges. Human talent is everybody´s unique gift 
asking for its further and full development.
I invite you to join us in exploring and supporting the 
manifold faces of creativity and innovation.

Ján Figel’, Commissioner for Education, Training, Culture 
and Youth
Já Fi l’ C i i

Imagine. Create. Innovate.
http://create2009.europa.eu
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Entwerfen. Entwickeln. Erneuern.
http://create2009.europa.eu

Eine Initiative der 
Europäischen Union

DE

25 septembre 2008 
Hall (1er étage) du bâtiment Berlaymont, Rue de la Loi 200, Bruxelles
12h30–13h30 (un bureau dʼaccueil ouvrira à partir de 12h00)

Le concours photo « Cultures dans ma rue » a été organisé dans le cadre 
de lʼAnnée européenne du dialogue interculturel 2008. Tous les résidents 
européens, de tout âge et toute origine, ont été invités à y participer, 
pour immortaliser et partager leur vision du dialogue interculturel.

À lʼoccasion de la remise des prix, les trois gagnants de la compétition, 
sélectionnés par un jury international de professionnels, ainsi que 
le gagnant du « Prix du Public » se verront remettre un prix par Ján 
Figel ,̓ Commissaire européen chargé de lʼEducation, de la Formation, 
de la Jeunesse et de la Culture. Le jury se compose du professeur 

et photographe Chris Wainwright, du réalisateur et scénariste Radu 
Mihăileanu, du journaliste photo Jay Ullal, de l é̓crivain et photographe 
Zsuzsanna Ardó, et des photographes Charles Fréger, Ahmet Polat et 
Arja Hyytiäinen. Le « Prix du Public » a été décerné par le public européen 
à la suite dʼun vote en ligne.
 
Les oeuvres des lauréats et des  nalistes seront exposées sur lʼesplanade 
du bâtiment Berlaymont, à Bruxelles.

Merci de con rmer votre participation avant le 18 septembre 2008 auprès 
de Sanna Kaukosalo, s.kaukosalo@media-consulta.com.

www.street-cultures.eu
www.dialogue2008.eu

Ouverture de lʼexposition et cérémonie 
de remise des prix du concours photo             
« Cultures dans ma rue »

Année européenne du
dialogue interculturel

Une initiative de lʼUnion européenne


